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CBS INTERACTIVE: THE LARGEST IN PREMIUM CONTENT



2018: THREE NEW STREAMS – INTEGRATED & COLLABORATIVE

Free Paywall



CBSN’S GOAL: REDEFINE 24/7 NEWS FOR STREAMING GENERATION



ACROSS FREE STREAMING PLATFORMS, CBSN IS GROWING



Who They Are

79% 

18-49 years old

Where They Watch

30%

Desktop

20%

Mobile

50%

OTT

38
Average age of 

CBSN Viewers

3.4x
Live > On Demand

CBSN VIEWERS ARE YOUNG, URBAN & DIVERSE



“In these troubled 

times, I think it is 

important to be 

informed by a 

reliable source as 

to what is making 

the news as it 

happens.” 

CHRISTOPHER BOOTH, VIEWER



Source: 2018 Edelman Trust Barometer. COM_MCL. When looking for general news and information, how much would you trust each type of source for general news and 

information? Please use a nine-point scale where one means that you “do not trust it at all” and nine means that you “trust it a great deal.” (Top 4 Box, Trust), question asked of half 

the sample. General population, 25-country global total. 

Journalism is an average of traditional media and online-only media. Platforms is an average of search engines and social media.
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2018 EDELMAN RESEARCH: TRUST IN JOURNALISM = UP 5% YOY



27%

42%

15%
20%

61%

16%

Catching up Knowledge Immediacy

National Sample CBSN Users

It’s not about all about immediate breaking news – viewers looking to build their own knowledge

Which reason best describes why you are most likely to get digital news and information?

Depth/keeping 

viewers 

informed

Key 

use 

case
What did I miss?

Watching a 

breaking story 

as it happens

Commodity CommodityDifferentiator

+15%

yoy

+13%

yoy

MAGID: KNOWLEDGE MATTERS MORE THAN EVER



“They tell you the 

facts, not what to 

believe.” 

VIEWER, MAGID STUDY











NOW, WE ARE REACHING OUT TO GLOBAL AUDIENCES …



… AND LOCAL AUDIENCES



SAVVY STREAMERS & NEWS OMNIVORES WANT EXPERTISE



NEWSGATHERING COLLABORATION WITH BROADCAST IS KEY …



… AND IT WORKS BOTH WAYS



PUBLIC SERVICE IS AT THE CORE



FLORENCE: MOBILE APP DOWNLOADS UP 5X, MOBILE STREAMS UP 22X



Average Friday

FLORENCE: NC/SC LIVE STREAMS UP 500%  



VIEWERS WHO FIND CBSN DURING BREAKING NEWS COME BACK



FREE TO PAID: BREAKING NEWS ALSO DRIVES CBSN ON ALL ACCESS

Live streams were up 15x

Live streams from NC/SC specifically were up 60x

WED-SUNDAY

Desktop up 15x, Mobile up 11x, OTT up 17x



+1010% in the 

last 12 months 

BEHIND THE AA PAYWALL, CBSN CONSUMPTION IS SURGING



MAJOR NEWS SPIKES VIEWERSHIP

+736% vs Avg +965% vs Avg

Aretha Franklin Dies Helsinki Summit



FOR VIEWERS, THE VALUE IS IN EXTENDING A TRUSTED RELATIONSHIP



WE ENCOURAGE VIEWERS TO CHANGE THE CHANNEL



OUR STREAMING FUTURE IS HERE



ALWAYS ON


