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in an era of content everywhere 

  utility 



   what motivates us?  



   consumer behaviors have shifted 



31 hours in 
a day 





   Web VR    news for you 



Improvement in algorithms 

over the last 13 months as 

they learn from user 

behavior 

   learn by learning 



   Web VR    tailored push 



Improvement in CTR over 

broadcast model 

   improve relevance for readers 



   Web VR    OTT 



68% of   
internet users 
by 2021 



Of our OTT users watch for 

more than 30 minutes 

   ‘ambient content’ 



   Web VR    digital audio 



YOY podcast  

audience growth 

   podcast expansion 



the new  
portal 



   opportunities we see 

● Tailored, conversational 

audio on market matters 

● Podcast growth on platform, 

in home + across new 

surfaces 



   TicToc by Bloomberg 



growth  
in video 



   user-first journalism, built for mobile 



THANK YOU 


