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S A F A R I  L I V E  
M O S T  E N G A G E D  W I T H  L I V E  P R O D U C T



COHESIVE INTELLIGENT PLATFORM (CHIP)
Content management and creation, customer management, and 
personalization capabilities and services

COMMUNITY PRODUCTS
Offerings to super-serve needs for targeted audiences 

HERO WEB & NATIVE MOBILE
Unified National Geographic content and brand experience 
accessed via the web and iOS/Android smartphone devices

P R O D U C T   
E C O S Y S T E M



C H I P  
C O H E S I V E   
I N T E L L I G E N T  P L A T F O R M



N A T I V E   
A P P  APPLE’S NEW  

RULES MAKE  
WORKING WITH  

3RD PARTY  
AUTHENTICATION 

CHALLENGING

USERS WANT  
“ONE-CLICK” 
ACCESS TO  

OUR CONTENT 

USERS ARE 
NOT READY 

TO SUBSCRIBE 
WITHOUT A 
FREE TRIAL

WE MUST GIVE 
DAILY REASON TO 

USE ,  AND 
NOTIFICATIONS ARE 

A KEY BEHAVIOR 
DRIVER 

• Trial in Australia only 
• 120k installs 
• 6.2 pages per session 
• 5.31m average session time



• For enthusiast photographers 

• Users can Learn, Participate & Showcase 

• Opportunity for fans to connect  
with National Geographic talent 

• 870k members; 150k+ images/month

CURRENT VERSION…

• New creator & community tools  

• Gamification with badges 

• Sponsorships, membership tiers, 
and affiliate commerce 

• Launch community products  
for passionate groups including 
aspiring explorers, travelers 

…FUTURE PLANS

Y O U R  S H O T  
N E X T  G E N E R A T I O N   
C R E A T O R  C O M M U N I T Y  



B U I L D I N G  
C O M M U N I T I E S



SOCIAL IMPACT

LIFE-CHANGING

EMOTIONAL

FUNCTIONAL

Bain & Co “Elements of Value”, Nov 2017



C O N T E N T  E N G A G E M E N T S  A C R O S S  P L A T F O R M S

7.6B



F O L L O W E R S  A C R O S S  S O C I A L  P L A T F O R M S

416M



M O N T H LY  U N I Q U E  W E B  U S E R S

25M



5
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D O L L A R S

B E C O M E  L E S S  D E P E N D E N T  O N  A D V E R T I S I N G



T H A N K  Y O U .


