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Purch is a Next-Gen
Digital Publishing and
Marketplace Platform
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« Attracting and activating purchase
Intent at scale




Early Monetization Calls

1. All in with programmatic

2. Direct sales only to engage large, endemic clients
3. Yield positive deals only, regardless of channel

4. Invest In technology where ROl is clear
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Server to Server Header Bidding
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Speed

» Server-to-server shifts bidding to cloud & runs it faster
 Buyer-selection model reduces wait for unlikely bidders
» Faster ads benefit mobile-optimized pages

Purch



Transparency

Key performance metrics + Add metrics

Total Ad Units Total Bids Total Impression Requests Total Wins Impressions

247 563 6.9 93.1

Total Ad Units

@ May 15 1:00am
1.53M
May 8 1:00am

1.97M

Top dimension values sorted by Total Ad Units + Add tables
Publisher's Domain Country Device Type Above The Fold

v tomshardware.com | United States | COMPUTER 147.609120,592 11 True 103 18.41
v livescience.com : . United Kingdom 4. MOBILE 83.077M-10,153.2k10. False 93 7.2
v tomsguide.com i Canada TABLET 15.575M-2,477.4 7 Not Available 51 7.91
v space.com ! India : UNKNOWN 1.008 30
v tomshardware.co.uk 2M g Australia GAME_CONSOLE 0.056

Philippines 13. DMR 0.001




AMP Case Study

$2.86
$2.44

2017-01 2017-02 2017-03 2017-04 2017-05
Mobile Web RPM —AMP RPM
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