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Using audience signals to inform your 

decision making can help you meet the 

needs of your audience and grow the 

impact of your journalism









What are we doing well?

What can we improve?



“I'd be keen on an event series involving 

columnists/reporters; perhaps a reporting 

series followed by an event”  











“I think this was a really interesting way 

of engaging with your readers and 

should become a regular feature.”



Recency Frequency Volume
How recently did a user 

visit our site? 

How often does a user 

visit our site?

How many pieces of 

content do they read?



● What struggles do you encounter at work that 

a career guide could help you address?

● What experts, executives or entrepreneurs 

would you like to read an interview with?

Questions













“I love the fact that this is received on a 

Friday and is a round-up of the week.”



“It’s great to have someone highlight the 

main issues. Saves me time.”



“It's incredibly punchy and gets you 

hooked on stories that maybe did not 

fully hit your radar over the busy week.”



“It is eclectic, fun, serious, provocative 

and I see things I might otherwise miss.”



Using audience signals to inform your 

decision making can help you meet the 

needs of your audience and grow the 

impact of your journalism



Thank you

@a_zeisler


