
The Next Step in Digital Publishing

The Importance of 
Branding and User Loyalty
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Brand 

Connection

Membership is the 
connecting tissue that 
gives readers a reason to 
visit, interact, discover 
and shop more across our 
portfolio of sites – beyond 
their first visit.

Repeat 

Visitation

Full buying cycle: 
Mobile / in store/ online
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Choosing 
a flagship brand 
to drive 
Membership
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Develop NEW 
features for the 
ShopSavvy App 
and position as 
digital shopping 
companion

New HotnessOld & Busted
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ShopSavvy.com 
homepage creates a 
gateway for connecting 
members with exciting 
content and offerings 
across all sites and 
devices.
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ShopSavvy branding 
presence across all B2C 
sites to drive brand 
recognition and trust.
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• Leveraging personalization to deliver 

1:1 experiences that are based on real-

time user behavior and intent

• Position ShopSavvy as members 

“Buying Companion” in the marketplace 

in time for the holiday season

• Continue feature development work that 

focuses on helping members find the 

right product at the right price, whether 

in-store or online

As we start to see 

success, there is 

even more that we 

want to do.



16

Thank You


