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Four Major Trends Are Causing Disruption
To Publisher’s Business Models

l. Viewability 2. Fake News

The Move :
30 To Mobile 40 Ad Blocking




35% of our 2017 Under 30
nominees don’ t trust major
news organizations today.

(20% increase from last year!)

— Forbes 2017 30 Under 30 Survey (January 2017)
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Forbes Under 30 Survey

2017 Nominees
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Forbes

Other TV orFilm
3% 2%

Video Clips
10%

Short Articles
29%

On mobile 40% most often
consume short articles

15%

Podcasts
16%

— Forbes 2017 30 Under 30 Survey (January 2017)
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Nearly1in 2 (45%)

prefer to consume video on
their smartphones - 64%
consuming news-related video.

45%

% increase
from 2016

Smartphone [ Desktop/Laptop

B Tablet m v
— Forbes 2017 30 Under 30 Survey (January 2017)




The platform the
content was on is
most important

When it comes to content,
1in 2 (53%) care most about
the creator of the news - vs.
who shared it or which

platform it was sharedon ...

is most important
1%

— Forbes 2017 30 Under 30 Survey (January 2017)
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The creator is

most important
53%




Mobile Native

WORLD'S BILLIONAIRES

MARK ZUCKERBERG

CHO at Facebook

% ss0.88 3

Mobile

DFP
Native Ads

ational Eve

Top Intes
Traveling To In 2017

Inline
Mobile Placement

Content
Vertical Video

Mobile
Ad Experience




Inside Forbes: RIP Digital Article Page

(We Won’t Miss You), April 27, 2016 o (%D

MOBILE NATIVE NEWS TE
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orbes R

eimagines the
obile Experience

) Podcasts

Subscribe

App Store eeeee
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#30Under30

Goal Getter: Why Martellus
Bennett Went From Pat
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Narrative Streams

Women@Forbes Level Up
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Forbes/ WQMEN@FORBES Forbes/ WOMEN@FORBES

How Joan Osborne, A Seven-Time How You Can Attract, Motivate And f
Why 'l Don't Know' Are The Three Most Grammy Nominated Artist, Ran Her Retain Talent Through The Power of
Powerful Words Career Like A Business

Denise Restauri, Contributor ’i jzeryl Brunner, Contribu g Geri Stengel, Contribufor Level Up, Forbes Staff Level Up, Forbes Staff
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#topinfluencers

30 SOCIAL MEDIA
POWER BROKERS DRIVING
BUSINESS THROUGH ENGAGEMENT

Money Talks: How Much Cash Can g
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6,138 likes

forbes The mind behind the ultra popular
Bright.Bazaar design blog, Will Taylor, has landed
in the No. 5 spot on our Top Influencers' home list.
Check out the link in our bio to see how he grew his
business to become one of the world's top design
influencers and for a look at our full list.
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"‘Sweat With Kayla' was the most-downloaded fitness
app on both iOS and Google Play in 2016 -- with $17
million in revenue

Forbes Top Influencers: Inside The Rise Of Kayla
Itsines, The Internet's Workout Queen

Facebook

Taking Storytelling into New Dimensions

D Forbes @

Influencers List next wee

look at what's coming
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BrandVoice Mobile Cards

= Forbes v

FROM FIDELITY

Know Where
You Stand for Retirement
in 60 Seconds

1. How old are you?

Forbes 10f 1

FROM FIDELITY
How Much Do I Need to
Save For Retirement?

SAVE THIS MUCH OF
\GE YOUR SALARY

= Forbes v
[ estcementcheckup |

FROM FIDELITY

Just 1% More Can Make A
Big Difference

Bob, 25, earns

S40K

See the Gferen
e

FROM FIDELITY

What Should My Savings
Rate Be to Achieve the
Retirement I Want?

Our Rule of Thumb:

15%




New Mobile Experience Load Time
& Engagement Metrics

PWA vs.
Forbes.com

41% faster 2X longer

3X Increase




Thank You
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