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“The real challenge is, how do we move 

people from informed to engaged?”

- Knight Foundation



What CR’s been known for since 1936
(product information) 



Today, it’s not enough 
Lots of competition – including our own subscribers



Like you, we’re trying new story formats…
VR Tour of CR’s Auto Test Track

‘Social short’ & mobile first content

https://www.youtube.com/watch?v=SgcQOttH4Sc


But with so much information out there …

What makes our 
storytelling 
different?

How can our content 
move people from 
informed to engaged?

?

?

?

Where will we lead 
in the marketplace?



What makes CR different?

Non-
profit 

50 
state-of-
the-art 

labs

327-acre 
auto test 

facility

Accept 

no 
advertising

Our 
“impact” 
structure



Where will we lead? 

Mobilization PolicyContent + +

Impact
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Story Selection

Story Collection

How can our stories move people to engaged?



Phase 1

Products, plus…
Creating ‘impact’ stories



Student Debt Storytelling1

http://www.consumerreports.org/student-loan-debt-crisis/


Story Collection



America’s Antibiotic Crisis Storytelling

#SlamSuperbugs

Print

Online
6 Videos + Social

2



America’s Antibiotic Crisis Story Collection



End of Life
Storytelling

Story Collection3



How are collected stories 
used?



150,000+ stories



Pattern match for messaging frames

Outreach to cultivate consumer engagement

Take quotes for work on Capitol Hill

Share powerful examples on email & social 
and with other media & advocacy groups



What does impact look like?



12 of the lowest scoring hospitals for infections 
responded with promises to improve

NYTimes Editorial Board calls for stricter food 
safety regulations, citing CR

Big chains (McDonald’s, Taco Bell) pledge to 
curtail antibiotic use in their meat production

Impact


