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“Everything that we don’t need to do” 
Brian Eno

“Things that don’t work properly yet” 
Danny Hillis

“People are fed up of experts” 
Michael Gove



Data visualisation 
is not a ‘sure thing’















–Robin Kwong

“An inherent cognitive bias 
that these things are space-fillers” 



Where UKIP finished second 
Chris Campbell @digitalcampbell
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“The Competent Critic”

























Thinking “Text Plus” 

• Impact on accompanying copy 
• Opportunities to ‘Start with the 

Chart’ in design and presentation 
• Self-contained = perfect for social 

media 
• Fewer charts (but better…)



Articulate a 
purpose



“I want to show how income distribution 
has changed over time”
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Handling platforms







ft.com/chart-doctor

http://ft.com/chart-doctor


–Alberto Cairo, 
Knight Chair in Visual Journalism, University of Miami

“Many journalists believe that any visualisation should be 
understood in the blink of an eye. That’s a mistake. 

Visualisation has a grammar and a vocabulary. 
Visualization is not meant just to be seen, but to be read, 

like written text. 

It is true you may confuse part of your audience the first 
time you show them an unusual chart. But if that chart is 

really needed, you should not refrain from using it just 
because of that” 







This scatter plot by 
@jburnmurdoch is the 

FT’s most shared tweet 
of all 24,000 published 

so far in 2016
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