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USING DATA, ANALYTICS, 

& CREATIVE INNOVATION 

TO IMPROVE 

PERFORMANCE & 

CULTIVATE FANDOM

FANS FIRST
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D.C. +20% 

Philly +50% 

New York +47% 

Boston +657% 

Younger was the #5 most 

binge-watched show nationally

Ratings increase vs. prior episode

Source: Comcast/Xfinity OnDemand, Nielsen L+3 
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FROM BROAD DEMOS TO CUSTOM AUDIENCES

BEFORE NOW



Or can use other rich data 
options for audience creation

Demographics

Attitudes 
and Habits

Commercial 
Behaviors

Location

1st-party 
Data Match

Predictive Intent

Reach consumers at key 

lifestages or transitions

that are most relevant
(e.g. students, empty nesters)

Find consumers that are 

engaged or passionate 

about your brand
(e.g. brand advocates)

Find your segment

based on where they 

shop or visit
(e.g. frequent Walmart shoppers)

Build segments 

based on demonstrated 

shopping behaviors 
(e.g. heavy or lapsed buyers)

Reach strategic segments 

you have already identified 

in your own data resources
(e.g. CRM or DMP segments)

Identify key segments when 

they are most influenceable, 

predicting intent to buy 
(e.g. first-time parents)

VANTAGE USES RICH AND DIVERSE DATA 

SOURCES FOR SEGMENT IDENTIFICATION



THE VIRTUAL NETWORK ALLOWS YOU TO PLAN, DELIVER, AND TRANSACT BASED ON YOUR 
STRATEGIC TARGET

virtual network media plan: high-performing content

…is matched with broad data sets and then targeted with a 

Virtual Network media plan…

unique target

The brand’s custom 

segment definition…

Custom Target
Viacom data and 

broad data sets

sophisticated, 

predictive models

continuous

optimization

transparent 

reporting

true target 

guarantee

PLAN DELIVER TRANSACT

… that guarantees target impressions without 

compromising your goals 

clear, impactful results 

VANTAGE CONNECTS YOUR MESSAGE 

TO YOUR TARGET SEGMENT



Vantage’s true north is target 

concentration and hit rate

But some clients like to go one (or more) steps 

further to understand the impact of their campaign

Depending on your brands, different effectiveness 

measurements can be more relevant

To zero-in on targeting impact, we might 

recommend looking a target audience 

engagement using second-by-second data

VIEWER 

ENGAGEMENT

TARGET AUDIENCE 

HIT RATE

SALES AND 

TRAFFIC UPLIFT

BRAND 

UPLIFT

custom surveys to 

measure awareness, 

consideration, and intent 

Loyalty/credit card data 

and location data to show 

sales and traffic impact 

set-top-box data to show 

tune-in second-by-second

viewership data to measure 

target audience concentration 

where your flight ran 

OUR DATA PLATFORM ENABLES A CLOSED 

LOOP LEARNING SYSTEM FOR MARKETING



MEASURING PHYSICAL VISITS TO 

DEALERSHIPS USING LOCATION DATA

Exposed audiences were 32% more 
likely to visit an 

auto dealership than the control 
group

ADS DROVE MORE VISITS TO 
DEALERSHIPS

+32%!

Ads on Nickelodeon drove 38% of 
dealer visits 

given a high % of adult 
co-viewing (28%)

KIDS SHOWS BUILD 
ADULT BRANDS

Certain dealer locations saw 
exceptional performance

DMA-LEVEL DETAIL

74% 
lift in DC!

139% 
lift in Miami!

65% 
lift in Houston!

165% 
lift in SF!
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• Highest rated season premiere in 16 years

• Ratings +21% from last season

• #1 show on all TV Wednesday nights among young 

males

• 6MM engagements and 3.1B impressions on social 

media through the season

• 2B+ gifs viewed 











THANK YOU!


