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USING DATA, ANALYTICS,
& CREATIVE INNOVATION
TO IMPROVE
PERFORMANCE &
CULTIVATE FANDOM

FANS FIRST
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FROM BROAD DEMOS TO CUSTOM AUDIENCES




VANTAGE USES RICH AND DIVERSE DATA
SOURCES FOR SEGMENT IDENTIFICATION

Reach consumers at

that are most relevant
(e.g. students, empty nesters)

Find consumers that are

(e.g. brand advocates)

Find your segment
based on

(e.g. frequent Walmart shoppers)

Identify key segments

predicting
(e.g. first-time parents)

Reach
you have

(e.g. CRM or DMP segments)

Build segments
based on

(e.g. heavy or lapsed buyers)



VANTAGE CONNECTS YOUR MESSAGE
TO YOUR TARGET SEGMENT

THE VIRTUAL NETWORK ALLOWS YOU TO PLAN, DELIVER, AND TRANSACT BASED ON YOUR
STRATEGIC TARGET

PLAN . DELIVER . TRANSACT

sophisticated,
: predictive models :
unique target virtual network media plan: high-performing content clear, impactful results
The brand’s custom . ...is matched with broad data sets and then targeted with a ... that guarantees target impressions without

segment definition... * Virtual Network media plan... *compromising your goals



OUR DATA PLATFORM ENABLES A CLOSED
LOOP LEARNING SYSTEM FOR MARKETING

Vantage’s true north is target © But some clients like to go one (or more) steps : To zero-in on targeting impact, we might
concentration and hit rate . further tounderstand the impact of their campaign  : recommend looking a target audience
: : engagement using second-by-second data

P 9 B

viewership data to measure : custom surveys to Lovalty/credit card data : set-top-box data to show

target audience concentration : measure awareness, and location data to show : tune-in second-by-second
where your flight ran : consideration, and intent sales and traffic impact
Depending on your brands, different effectiveness

vdntage
measurements can be more relevant campeion stect anees




MEASURING PHYSICAL VISITS TO
DEALERSHIPS USING LOCATION DATA

ADS DROVE MORE VISITS TO
DEALERSHIPS

al

Exposed audiences were 32% more
likely to visit an
auto dealership than the control
group

KIDS SHOWS BUILD
ADULT BRANDS

Ads on Nickelodeon drove 38% of
dealer visits
given a high % of adult
co-viewing (28%)

DMA-LEVEL DETAIL

165% 74%
lift in SF! lift in DC!
l h ]
65% 139%

lift in Houston! lift in Miami!

Certain dealer locations saw
exceptional performance
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southpark.cc.com

Every GIF from every episode of
South Park. n
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Highest rated season premiere in |16 years
Ratings +21% from last season

#1 show on all TV Wednesday nights among young
males

6MM engagements and 3.1 B impressions on social
media through the season

2B+ gifs viewed
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DIGIDAY

SECTIONS EVENTS CAREERS

How Viacom is experimenting with new
tech to engage viewers

| Patel < 452

On July 14, Viacom employees in the U.S.,
the U.K. and Australia came together for an
experiment: They wanted to broadcast an
hourlong music video block on MTV in
Australia embedded with rotating live
streams of people dancing to the music — all
onTV.

Picture-in-picture: A pre-programmed music video

The experiment required the participation Wil auiive ivea of a ewes dancg i

of 30 Viacom employees across the three

global offices, including a control room in the U.K. that monitored and selected which
of the 50 different live streams would appear on the air next to the music video.
Airing at midnight in Australia, the experiment was clearly a one-time stunt but one

with greater implications for MTV parent Viacom.

“What people saw was rudimentary — an elegant hour of TV it wasn’t,” said Ross
Martin, evp of marketing strategy and engagement for Viacom. “What's exciting about
it is the behind-the-scenes work that went to it and the coordination among different

global offices that opens up a new lane of storytelling for us.”
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Lingerie
brand Agent

Provocateur
is using
WhatsApp to
offer
discreet
customer
service
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About this listing

Save
Hey dudes! Looking for a dojo where you can practice your ninjitsu skills? Our secret lair in Manhattan is
THE place to order up a pie, shoot some hoops & chill with your squad. Don't sweat the 10 bucks, we'll
pay you back after you stay. Good times!
- >4 Email ~ B
: © Rep
e Accommodates: 6 Beds: 5

Bathrooms: 4 Property type: Apartment
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