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Don't just reach people.
Move people.

L et's Get Emotional,
Intelligently

Kenneth Suh



YOU FEELING?



Wiener Stampede UNRULY




Rule Yourself
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UNDER ARMOUR




We've hit digital adolescence UNRULY

GROWTH  PAINS CHANGE

« Video ad spend growing 46% YOY
Overall digital ad spend continues
« Accelerated shift to programmatic buying
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We've hit digital adolescence UNRULY
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PAINS  CHANGE

GROWTH
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«  Ad blocking continues to rise
Publishers trying to balance revenue
and user experience

« Viewability demands increasing
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We've hit digital adolescence ”NR”[Y
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GROWTH _ PAINS CHANGE

Duopoly of Google/FB continues =

- Agencies looking for alternatives
Publishers [ooking for ways to stand
out
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CHALLENGE ACCEPTED!



“People will forget what
people will forget

but people
will never forget
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-Maya Angelou

y @unrulyco



Emotions drive business results

Emotional ads are the most effective in driving large

business results

Percentage reporting very large

| 43%
business effects
23% 23%
Rational ad strategy Combined Emotional ad strategy

Source: Binet & Field, Institute of Practitioners in Marketing, 2013, The Long and the Short of it

“Emotional
campaigns are more
effective & more
profitable than
rational campaigns
- even in ‘rational’
categories...”



3 Ways to boost your
emotional intelligence




UNRULY

1 )

TIONAL CONTENT THA
MATCHI . AUDIENCE




Friends Furever UNRULY




How did this make you feel? UNRULY




Emotional Responses

Amazement

Exhilaration

Happiness
Hilarity
Inspiration
Pride
Nostalgia
Sadness

Warmth

Intensity

@ @ @) (4 Impressed

) G (6 (7 Amazed

) ®) (10 Incredulous

@ @ @) (s Interested

) & (& (7 Excited

) (® (10 Exhilarated

™ @ @ (a Contented

) ® ® (7_Happy

) ® ® (0 joyful

@ @ @ (a4 Amused

) G (e (7 Very amused

) (® (10 Laughing out loud

@ @ @ (s Encouraged

) & (& (7 Uplifted

) ®) (10 Inspired

@ @ @ (a Pleased

) ® e (7 Proud

) (3 (10 Proud as punch

@ @ @ (& Wistful

) &) (&) (7 Nostalgic

) (® (10 Deeply nostalgic

® @ & (a_Sad

) & (& (7 Really sad

) @ (10 In tears

@ @ @ (a Warm

D) ® (& (7 Warm & fuzzy ) (® (10 Heart melted

Primal Responses

Anger
Arousal

Fear

Intensity

@ @ @ (s Annoyed

B,
2
)
D)
)
)
D,
)
D)

) ® ® (7_Angry

) @ (10 Enraged

@ @ @) (a Titilated

)

) & (@ (7 Turned on

3 ® (10 Horny as hell

@ @ @) (& Nervous

B

) G 6 (7 Afraid

) ® (10 Terrified

Cognitive Responses

Knowledge
Shock

Surprise

Intensity

@ @ @ (s Informed

D,

) ® ® (7 _Enlightened

) @ (10 In-the-know

@ @ @G (a Startled

) & (& (7 Shocked

) (@) (10 Horrified

\_/

@ @ @ (a Mildly surprised ) &) (& (7 Surprised

D) (® (10 Astounded

Non-Empathetic Responses

Confusion
Contempt

Disgust

Intensity

@ @ @ (& Unsure

) & (6 (7 Confused

D) (®) (10 Baffled

@ @ @ (& Distainful

) G @ (7 Contemptuous ) ® (10 Hateful

\_/

@ @ @ (& Uncomfortable ) &) &) (7 Disgusted

B () (10 Repulsed

Social Motivations

Shared Passion

| would share this video because it gives me
the opportunity to connect with my friends
about a shared passion or interest

Social IRL (in real life)

| would share this video because it will
help me to socialize with my friends offline

Social Utility
| would share this video because

the product/service could be useful
to my friends

Social Good

| would share this video because it's
for a good cause and | want to help

Zeitgeist
| would share this video because
it is about a current trend or event

I would share this video because
it demonsirates my knowledge
and authority about the subject

Kudos
| would share this video

because | wani to be the
first to tell my friends

Conversation Starting

| would share this video to start
an online conversation

Self Expression
| would share this video because
it says something about me

Opinion Seeking
| would share this video because |
want 1o see what my friends think
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U m ru |ypulsem Happiness | Sadness ”NR”[y

Inspiration Nostalgia

Warmth Hilarity

Amazement Pride

- Norm
Exhilaration - Technology

y @unrulyco - Android: Friends Furever
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Millennials like to feel
happy and inspired! UNRULY




JS Millennial men are the most UNRULY
emotional demo

NORM 0O

Demographic: 25-34 Male  Market: US "‘l‘r"

Source: Unruly Pulse



US Millennial women respond most to ”NR”[V
happiness

NORM 0

Demographic: 25-34 Female  Market: US 4-/\,-.: Pulseses

Source: Unruly Pulse



UnrulyPulse™ UNRULY

Happiness
warmth
Inspiration 5% -41%
Amazement 4% -32% warmth

Exhilaration 3% 21%
Happiness 14% +32% *

Hilarity 2% -42%
Inspiration 12% «51%

Pride 3% -36% Happiness
Amazement

Amazement 8% «30%
warmth 8% +17%
Pride 6% +«38%

Happiness
» Difference
Mexico Prevalence vs. globol @ Inspiration
Happiness 25% +131% E"“""“:“’"
Exhilaration  22% “471% Wars
Soes Amazement
inspiration 20% +146%
Amazement 18% +«181%
warmth 12% «83%
Difference
Brazil Prevelesce v phabal
Happiness 27% +148%
Happiness 19% «569%
Inspiration 20% «143% Australia Prevalence
Exhilaration 16% +320% ” ¢ e 132%
m .
inspiration  16% +95% :‘:’" o = Happiness
Amazement  13% +102% w" . 5% 27‘: warmth
rm - q
Hilarity 9% +133% - Inspiration

Amazement

@unrulyco i




Emotional PMPs UNRULY

Match the emotions of your ad to the mood

its environment

Unruly EQ has identified the 12 top
emotional responses that drive video
engagement

Pairs of trained coders coded up UnrulyX
sites on an intensity scale for the 12

emotional responses \ ‘
\ 4

Private Marketplaces use only sites meeting
highest level of emotional intensity

_ S
KENT STATE

UNIVERSITY

Happiness Exhilaration Amazement Inspiration Hilarity Sadness
Warmth Pride Nostalgia Surprise Knowledge



Put your feet up, we've got this UNRULY

« Unifying all potential demand = maximum fil|
« Boost CPM's with more bids on your inventory
« Manage your demand your way
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Your viewers want control and choice ”NR ”Ly

Sometimes, often or always
mute video ads

Like to be in control of video ads

Are annoyed by forced pre-roll
(and put-off the brand)

Source: Unruly Future Video Lab Survey, Sep 2015



UNRULY

Especially on mobile

44%  |ock their phone in vertical

annoyed when mobile ads play

54% |
with auto sound

dislike ads because they get in

64% ,
the way of online content

1“‘:'0 hours viewed daily on Facebook

10B Videos viewed daily on Snapchat

Source: Unruly Mobile Video Survey, N=500
(Millennials = 200), May 2016




UNRULY

You may skip this ad in 3 seconds




And ad blocking is going up, up, up UNRULY

Number of people using ad blockers

1200m
1100m ,’
1000m /
900m /!
800m /
700m l
600m 4
500m )
400m ¥
300m P
200m N

O f\(’) Q
Q Q Qq’ Source: Pagefair and Adobe
V V YV
2015 Ad Blocking Report
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%

of Millennials and Gen
/ either don't mind
when they see ads that
are for products or
services that interest
them
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Source: Unruly FVL Survey, 3,200 global
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OUTSTREAM VERTICAL NATIVE SKIPPABLE REWARDED
VIDEO VIDEO NEWSFEED PRE-ROLL VIDEO



Say hello to vertical video! UNRULY

« Unlock the true power of
mobile .

14:33
thesun.co.uk

HOME NEWS FOOTBALL SPORT TV & SHOWBIZ
CELEBRITY ()

Intuitive viewing experience

Y-TENDED Simon Cowell’'s X

Factor shows will stay on | ‘ a‘ 4
television until 2019 X-TENDED Simon Cowell’s x Fu|| Sc = fu|| attention

Factor shows will
y - ; o nisllf sta
Music mogul is in the midst of inking a ‘ television until 20719 i

deal with ITV that will keep Britain's Got | / Musto mogul iy 1,

the mitlst of mkeing o
hat will ke P Britam s Goy
X Favtor on the i for

Talent and The X Factor on the air for leal with ity

another three years

alent and 1

‘nather threq Yoo

(] L]
" - Viewable and skip
BY DAN WOOTTON, HEAD OF SHOWBRIZ
29th February 2016, 12:03 pm
" " Sim ~ ) .
B2 O00® | * Premium publishers

that wong your

yeors and yoary to come

SIMON COWELL and Co will be telling . 0 tweal the oy
wannabes “"you made that song your own" for S 10 Kol ittty
years and years to come.

| can reveal the music mogul and ITV are in g Y N Th | l’d—pa rty VerifiEd

talks to keep Britain's Got TalentAND The X

MOGH a1y
HOE Talomap
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We're helping publishers get their content
out there UNRULY

Views

facebook

® The open web

YouTube.com & embedded YouTube
player

" Facebook & embedded Facebook
yer

1 COMSCORE

Source: comScore Video Metrix, July 2016, ads and content video‘views



Unruly is #1 in the US

Reach audiences at scale!

Total

intemet {27771 YUME | Tube

Source: comsScore Key Measures Jul 2016




Where do we go from here?




Get emotional, intelligently

Apply emoUonal intelligence to your site and advertisers

T Y .‘f"w




Jnru \yX.Iiutu re Video Lab . B89 UNRULY

- Inspirey
« Video filled case studies & best practices
« Interactive insights & workshops

l@deo strategy




We work with 91% of the AdAge top 100 UNRULY

brands
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The world is changing fast UNRULY

BREAKING
Important

US official:
Secretary of State
Kerry extends stay
at Iran nuclear talks
for another day as
= . negotiations falter -
@AP







THANK YOU! UNRULY

W.‘ Kenneth.suh@unrulygroup.com




