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Let’s Get Emotional,

Intelligently

Kenneth Suh@unrulyco



HOW ARE YOU FEELING?

OR

@unrulyco



Wiener Stampede

@unrulyco



Rule Yourself

@unrulyco



GROWTH PAINS CHANGE 

We’ve hit digital adolescence

• Video ad spend growing 46% YOY
• Overall digital ad spend continues
• Accelerated shift to programmatic buying



GROWTH PAINS CHANGE

We’ve hit digital adolescence

• Ad blocking continues to rise 
• Publishers trying to balance revenue 

and user experience
• Viewability demands increasing



CHANGE

We’ve hit digital adolescence

GROWTH PAINS

• Duopoly of Google/FB continues
• Agencies looking for alternatives
• Publishers looking for ways to stand 

out



Uncertainty





“People will forget what 
you said, people will forget 
what you did, but people 
will never forget how you 
made them feel.”
-Maya Angelou

@unrulyco



Emotions drive business results

Emotional ads are the most effective in driving large 
business results

23% 23%

43%

Rational ad strategy Combined Emotional ad

strategy

Percentage reporting very large 

business effects
“Emotional 
campaigns are more 
effective & more 
profitable than 
rational campaigns 
– even in ‘rational’ 
categories…”

Source: Binet & Field, Institute of Practitioners in Marketing, 2013, The Long and the Short of it



3 Ways to boost your 
emotional intelligence



RUN EMOTIONAL CONTENT THAT 
MATCHES YOUR AUDIENCE

1
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Friends Furever



How did this make you feel? 
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UNDERSTAND YOUR AUDIENCE

2
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Millennials like to feel 
happy and inspired!



US Millennial men are the most 
emotional demo

Source: Unruly Pulse



Source: Unruly Pulse

US Millennial women respond most to 
happiness
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• Unruly EQ has identified the 12 top 

emotional responses that drive video 

engagement

• Pairs of trained coders coded up UnrulyX

sites on an intensity scale for the 12 

emotional responses

• Private Marketplaces use only sites meeting 

highest level of emotional intensity

Match the emotions of your ad to the mood of 
its environment

Happiness        Exhilaration        Amazement        Inspiration         Hilarity       Sadness       
Warmth        Pride       Nostalgia       Surprise       Knowledge

Emotional PMPs



Put your feet up, we’ve got this

• Unifying all potential demand = maximum fill
• Boost CPM’s with more bids on your inventory
• Manage your demand your way

ATD DSP

Exchange

You
Brand/
Agency



USERS (STILL) COME FIRST

3
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Your viewers want control and choice

Source: Unruly Future Video Lab Survey, Sep 2015

Sometimes, often or always
mute video ads

Are annoyed by forced pre-roll
(and put-off the brand)

Like to be in control of video ads

81%

71%

63%



Especially on mobile

Source: Unruly Mobile Video Survey, N=500                             
(Millennials = 200), May 2016

lock their phone in vertical 

annoyed when mobile ads play
with auto sound 

dislike ads because they get in 
the way of online content 

44%

hours viewed daily on Facebook

videos viewed daily on Snapchat

54%

64%

100
M

10B



Title position here
Your title sit over it

@unrulyco



And ad blocking is going up, up, up

@unrulyco
Source: Pagefair and Adobe 
2015 Ad Blocking Report



Less is more
Fewer Placements
Faster Page load

Smart data and 
targeting

Apply LEAN 
Guidelines
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Title position here
Your title sit over it

of Millennials and Gen 
Z either don’t mind 

when they see ads that 
are for products or 

services that interest 
them 

%81

Source: Unruly FVL Survey, 3,200 global respondents aged 11-69, July 2015@unrulyco



All Unruly ad formats are user friendly

OUTSTREAM
VIDEO

NATIVE
NEWSFEED

SKIPPABLE
PRE-ROLL

REWARDED
VIDEO

VERTICAL
VIDEO



• Unlock the true power of 
mobile

• Intuitive viewing experience

• Full Screen = full attention

• Viewable and skippable

• Premium publishers

• Third-party verified

Say hello to vertical video!



We’re helping publishers get their content 
out there



Unruly is #1 in the US 

Reach audiences at scale!

100%

91%
85%

74% 72%

61%

50% 49%

19%
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Source: comScore Key Measures Jul 2016 



Where do we go from here? 



Get emotional, intelligently

Apply emotional intelligence to your site and advertisers



Title position here
Your title sit over it

• Inspire your video strategy

• Video filled case studies & best practices

• Interactive insights & workshops

UnrulyX Future Video Lab



We work with 91% of the AdAge top 100 
brands
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The world is changing fast

@unrulyco



Test Learn Iterate



THANK YOU!

Kenneth.suh@unrulygroup.com
@unrulyco


