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Henry James Walt Whitman  Ralph Waldo Emerson  John Muir
Mark Twain Booker T. Washington Edith Wharton
Nathaniel Hawthorne Robert Frost Henry David Thoreau
Harriet Beecher Stowe  Helen Keller Thomas Wolfe H.L. Mencken

John Maynard Keynes  Ernest Hemingway  William Faulkner
Gertrude Stein ~ Rachel Carson Vladimir Nabokov E.B. White
John Steinbeck  Truman Capote  Annie Dillard  Joseph Heller
Flannery O’Connor Saul Bellow Philip Roth  John Updike
Joyce Carol Oates Reinhold Niebuhr George Kennan

Teddy Roosevelt Woodrow Wilson Martin Luther King, Jr.
Garrison Keillor ~ V.S. Naipaul Salman Rushdie Tracy Kidder

Christopher Buckley Eric Schlosser  Stephen King W.H. Auden

James Fallows Emily Dickinson Louisa May Alcott W.B. Yeats
Mark Bowden Albert Einstein Evelyn Waugh  Virginia Woolf
Lillian HelLman Gore Vidal Christopher Hitchens Amy Tan

Margaret Atwood E. Annie Proulx David Foster Wallace



Sources of Revenue, 2006

@ Print Advertising @ Print Circulation @ Cther



Sources of Revenue, 2006 vs. 2017

2006 2017

@ FPrint Advertising @ Print Circulation @ Other




Sources of Revenue, 2006 vs. 2017

@ Print Advertising @ Print Circulation @ Other




Sources of Revenue, 2017

@ Frint Advertising @ Prirt Circulation @ Digital Advertising @ Cther



Sources of Revenue, 2017

@ Print Advertising @ Print Circulation @ Digttal Advertising @ Events @ Other



Sources of Revenue, 2017

@ Frint Advertising @ Print Circulation @ Digital Advertising @ Everts @ Consulting
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DIGITAL



DIGITAL

A ROOM FOR YOUR VIEWS

We Invite you te drop by our "reom™ on America Online, where you'll find an interactive

and Intellectually stimulating supplement 10 our magoxine. Recently redesigned, with o ow graphics

and added content, The Atlantic Monthly Online offers thoughtiul m age-board discussions,

live conferences with authors and editors, and other online-only features, suah as “Flashbacks &

Followups” and "Ward Gamos & Contests,” now oppearing under their own lcons.

This month we're highlighting two online feotures

Welcome o Ine Atlantic Monthiy =
P : T b
Online ,
Wayword | Avlantie THEN i
0 Readtte ey (Intro to the 5/95 1ssue) - I
0 95/9% 7a4% Boylston Street (editors” column) Fassbachs & Werd Oanes 4
D 5/795 Teble of Contents & Contributors T oThasaps & Conteste
sl e Kare D 5/79% The May Almanac
- £ Letters E = SOrRn
- £33 The Lay of the Language :
s £ Religion The Jerusalem Syndrome ':"’"‘.“" Ednerd 2
: @ M@ m W @ :
- Arcet W Speasal The ANL The The e 2
. The Atlantie Aneepg Arts Featwres ASI A Bhore aremive -
. EDITORS UNBOUND
. Haoce you'l find that our editors” work extends

beyond 745 Doylston Stroet. This feature offers o

HEADLINE BOX

wingow on their activities outside the magasine, with
The centerpioce of our reom, the headline box

radio ond boek 4 by Jomes
contains The Atlantic’s current issue. Articlos come Fallaws, sposches ond & excesrpts by Cullen
with added features, such ox commeonts from our Murphy, articles and recipes fram Corby Kummer,

wing editor, inte. ® with contributors,

and more on the way

privvary L ph and k. ond
links 1o our momrage boord, where you €an post your
opinions on the fopic ot hand

10 DISCOVER THE ATLANTIC MONTHLY ON AMERICA ONLINE CALL 1-800-827-6364. EXT. 10227,
AND RECEIVE TEN FREE HOURS TO EXPLORE THE SERVICE.




DIGITAL

Atlantic Revenue, by Type

S Millions

2009 2010 2011 2012 2013 2014 2015 2016

Print Advertising Digital Advertising






Monthly Unique Visitors, 2009-2016

2008 2010 20117 2012 2013 2014 2015 2016
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Criminal Justice Higher Education Political Conventions



VIDEO
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Ask Jim: Is it Better to Work Only Night : |
Shlfts or Bounce Back and Forth? Why is Dating so Much Work?

L g

John Legend and Ta-Nehisi Coates — - A 4
lon the Art of Writingres K@ (e The Armed Campus




Rebranding White Nationalism: Inside the Alt-Right
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CONSULTING



§ OURVISION IS A WORLD OF

ZERO HUNGER

DONATE FIND OUT HOW

World Food Program USA is a 501(c)(3) chamy

Marketplace

&% FORDFOUNDATION WORK  WORLDWIDE

Is

[R] THE RENEWAL PROJECT

THE RENEWAL PROJECT Is

an effort brought to you by
Allsiote to highlight, support,
3 rdinary peop

creating extroordinary

Cities embrace new creative uses for old || Semmuniy renewal.
industrial spaces

U

o s LEARN MORE ' D

IDEAS



Sources of Revenue, 2006 vs. 2017
2006 2017

@ Print Advertising @ Print Circulation @ Digttal Advertising @ Events @ Consulting



What's worked:

—Know Who You Are

—Don’t Be Constrained by Old Thinking
—Focus on the Journalism

—Break Down Silos

—ldeas Matter Most

—Act Like a Start-up

—Look for Open Space

—Be “Audience-First”

—Recruit and Retain Best Talent



What's hard:

—Scale vs. Brand
—The Lure of the New
—Network vs. Super-site

—Competition



What's worked:

—Know Who You Are

—Don’t Be Constrained by Old Thinking
—Focus on the Journalism

—Break Down Silos

—ldeas Matter Most

—Act Like a Start-up

—Look for Open Space

—Be “Audience-First”

—Recruit and Retain Best Talent
—“Culture Eats Strategy for Lunch”
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THANK YOU.

Bob Cohn
@1bobcohn
bcohn@theatlantic.com




