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48% growth from 2014-15
45 million monthly active
users in Q2 2015

15% adblock penetration
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Digital video ad spend  PageFair

$7.7B

200 M
Ad block users

source:
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AdblocKIing

AUGUST 2013
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Adblocking is threatening the business model of online publishers. In this
report we present new data demonstrating that adblock is being rapidly
adopted by consumers, and is becoming mainstream. Based on measure-
ments taken from hundreds of websites over 11 months, we show that up Ad blOCkiﬂ? goes mainstp
to 30% of web visitors are blocking ads, and that the number of adblocking — PageFair and Adobe 2014 report
users is growing at an astonishing 43% per year. ?@PageFair 71 Adobe

Th& cost of ad blocking

~ PageFair and Adobe 2015 Ad Blocking Report
¢ © 13 Adobe

PageFair

2013 2014 2018




learn apbout ad blocking from
friends / web / social media
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[he need to monetize has
ed to unrestrained a
advertising.
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Increase In ad volume and page clutter.
INncrease N experience interruption.
Increase In data snooping.

Ihe need to monetize has
led to unrestrained ﬂ N\
advertising.

Decline in audience goodwill,
Decline In attention to ads,
Decline In trust.

Advertising blocking by users



Why people block < Pagerar

(NO order)
*AdS Oscure content.

*Privacy.
*Sanawidin.

*Slow website load.
*Securty.
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VWny people DIoc

(NO order)
*AdS Oscure content.

*Privacy.
*Sanawiatn.

*Slow wepsite load.
*Securty.

*Because they can
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Fig. 1. The Emerson model 1158
remote-control unit shown here
is capable of duplicating all
of the TV set's frent panel adjust-
ments for piclure and sound.

(D) ()
CHANNEL SELECTOR CHANNCL SELECTOR
| CLOCKW:5E

By
WALTER H. BUCHSBAUM

Television Consultant
RADIO & TELEVISION NEWS

\

CONTROL

SELECTOR
PHOTO-CELL
CHAMBERS

YON~OFF SWITCH

(B)
SOUND

In many cases these units

7/ AND VU

are furnished with the set,

but, they can be installed
by any service technician.

Fig. 2. Front view of a Zenith TV re-
ceiver with the “Flash-Matic”” remole
conlrol, showing the various components.
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Apple projection based on Q1 2016 and Q4 2015 figures. Asus projection drawn from Asus Q4 investor briefing. Samsung projection drawn from Gartner estimate.
UC Browser figure drawn from SEC filing from owning company Alibaba in 2015,
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Device manufacturers
mplementing mobile blocking

y

Apple
Sept. 2015

298 M devices
(20106)

Apple projection based on Q1 2016 and Q4 2015 figures. Asus projection drawn from Asus Q4 investor briefing. Samsung projection drawn from Gartner estimate.
UC Browser figure drawn from SEC filing from owning company Alibaba in 2015,
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\Vobile browser(s) Device manufacturers
with blocking by default mplementing mobile blocking

y

UC Browser Apple

ver 9.9.2 Sept. 2015
Aug. 2014
100s of millions of users 298 M devices
(20106) (20106)

Apple projection based on Q1 2016 and Q4 2015 figures. Asus projection drawn from Asus Q4 investor briefing. Samsung projection drawn from Gartner estimate.
UC Browser figure drawn from SEC filing from owning company Alibaba in 2015,
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\Vobile browser(s) Device manufacturers
with blocking by default mplementing mobile blocking

® o

UC Browser Apple Samsung
ver 9.9.2 Sept. 2015 Jan. 2016
Aug. 2014
100s of millions of users 298 M devices 320 M
(2016) (2016) devices (2015)

Apple projection based on Q1 2016 and Q4 2015 figures. Asus projection drawn from Asus Q4 investor briefing. Samsung projection drawn from Gartner estimate.
UC Browser figure drawn from SEC filing from owning company Alibaba in 2015,



\Vobile browser(s)
with blocking by default

UC Browser Apple
ver 9.9.2 Sept. 2015
Aug. 2014
100s of millions of users 298 M devices
(2016) (2016)

User-installation required

o

Device manu
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‘acturers

mplementing mo

LY

Samsung
Jan. 2010

320 M
devices (2015)

Dlle plocking

Pre-installed by manufacturer

fsUs

Asus
?
Dec. 20715

30 M
devices (20106)
excluding China

Apple projection based on Q1 2016 and Q4 2015 figures. Asus projection drawn from Asus Q4 investor briefing. Samsung projection drawn from Gartner estimate.

UC Browser figure drawn from SEC filing from owning company Alibaba in 2015,
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Hierarchy of main blocking methods
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Hierarchy of main blocking methods

? ISP

D DEVICE

& BROWSER

@ BROWSER EXTENSION
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AD SERVING TECHNOLOGY
THAT CANNOT BE
CIRCUMVENTED BY
ADBLOCKERS




AR e g 2 =Ty
W‘_«_’;""‘M $= { Lt

. -
- - —-

o’ VS

R o=




 PageFair




% of adblock users who expressed a  PageFair

willingness to view each format

00%
SO% I I I I I

Popover  Video non- Display with  Video non-  Interstitial ~ Animated Video Video Still image  Text display
skippable audio skippable display skippable  skippable
MId-roll ore-roll MId-roll ore-roll
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6/% O7/%

% of adblock users who expressed a
willingness to view each format

i 61%
00%
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ATTENTION
DEFICIT
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ATTENTION V ADVERTISING

OVER-ABUNDANT
/~ ADVERTISING

a

SCARCE
ATTENTION
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Adblock user

N

Attention = PLENTIFUL.
Ads = SCARCE.
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Adblock user

Attention = PLENTIFUL
Ads = SCARCE.

Definitely human.
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Attention=S
Ads = OVERABUNDANT.

(Could even be arobot!)

CARCE.
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ADVERTISING 2.0
“THE BLOCKED
WEB”
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Blocked Web
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Over-cluttered.
/‘Ad fraud.

N No clutter.
No bots.

The ‘blocked web' is steadily growing, creating a new, premium space
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PagefFair Global Stakeholders' Roundtables

Consumer groups, Publishers, Browsers, Agencies, Advertisers

World Federation of Advertisers, the 4A’'s, Digital Content Next, the World Association of Newspapers, the National
Newspaper Association, International Federation of Periodical Publishers, Havas, Google, Mozilla, the Centre for
Democracy and Technology, the EFF, the Open Rights Group, the European Commission, the UK Government,

the World Economic Forum, and many others including the global advertising holding companies.

London
September 2015

I

FINANCIAL
TIMES
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PagefFair Global Stakeholders' Roundtables
Consumer groups, Publishers, Browsers, Agencies, Advertisers

World Federation of Advertisers, the 4A’'s, Digital Content Next, the World Association of Newspapers, the National

Jemocracy and Technology, the EFF, the Open Rights Group, the European Comm
the World Economic Forum, and many others including the global advertising holc

London London
September 2015 March 2016

FINANCIAL
TIMES

Newspaper Association, International Federation of Periodical Publishers, Havas, Soogle, Mozilla, the Centre for

ssion, the UK Government,
Ing companies.

NewYork

April 2016

— mozilla — ‘?&,
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IMMEDIATE TOOLS
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66% of online advertising is performance advertising, according to IAB/PwC Internet Ad Revenue Report, HY 2015
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AWARENESS

CONSIDERATION

Most normal
Web users

INTENTION

PURCHASE
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SHOW CONTEXTUALLY
SELECTED PREMIUM ADS.
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Swimming pool drownings

140 drownings

120 drownings

100 drownings

80 drownings

1999

1999

@johnnyryan

Number of people who drowned by falling into a pool

2000

2001

correlates with
Films Nicolas Cage appeared in

2002 2003 2004 2005 2006
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-®- Nicholas Cage -~ Swimming pool drownings
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Cheese consumed

@johnnyryan

Per capita cheese consumption
correlates with

Number of people who died by becoming tangled in their bedsheets

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009
331bs ‘ 800 deaths
31.5Ibs / 600 deaths
30Ibs 400 deaths
28.51bs 200 deaths
2000 2001 2002 2003 2004 2005 2006 2007 2008 2009

-®- Bedsheet tanglings-¢- Cheese consumed

sbuljbue) 19ayspag
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Letters in Winning Word of Scripps National Spelling Bee

correlates with

Number of people killed by venomous spiders

1999 2000 2001 2002 2003 2004 2005 2006 2007
15 letters
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5 letters
1999 2000 2001 2002 2003 2004 2005 2006 2007

-&- Number of people killed by venomous spideesSpelling Bee winning word

2008 2009
15 deaths
10 deaths
5 deaths
0 deaths
2008 2009
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DATA

Attribution

3rd party
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Attribution

1st party Sra party
DATA DATA
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SAD [IDEA #7
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ADBLOCK WALLS

H
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ADBLOCK WALLS

40-10%
Whitelist
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ADBLOCK WALLS

S b ¢ ﬁ
40-10%  60-90%
Whitelist Abandon

the site!
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REPEAT MISTAKE
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“REINSERTING"” BAD ADS
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o not ‘reinsert bad ads.

Do serve formats on

the blocked web that solve
consumers’ privacy, UX,
and security issues.




Reinvention.
Nnot reinsertion
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I.Publishers - not advertisers - feel the
most pain.
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4 Reinsertion without fixing consumer
Issue 1S a bad idea. So are adblock walls.



Summary > Page

|.Publishers - not advertisers - feel the
most pain.

/. But consumer painis real too.

3.Ads can be shown on the Blocked Web.

4 Reinsertion without fixing consumer
Issue 1S a bad idea. So are adblock walls.

o.Blocked Web 1s a new premium space.
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Over-cluttered.
~—Ad fraud.

N No clutter.
No bots.

The ‘blocked web' is steadily growing, creating a new, premium space
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