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Revenues: Overview
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Revenues: YoY Trend
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Intermediaries and Distributors Take Share
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Digital Content Next is the only trade 
association that exclusively serves the unique 

and diverse needs of high-quality digital content 
companies that manage trusted, direct 

relationships with consumers and marketers. 

Digital Content Next



DCN is committed to being a thought leader 
and relentless advocate for our membership 

among marketers, policy makers and the 
press.

“The intelligence of a Think Tank with the 
voice of a Trade Association.”

Digital Content Next



So what are we doing?

Digital Content Next



Key 2016 Research YTD

• 2015 Financial and Operational Benchmark: Analyzes revenue, 
expense and organizational data.

• 2015 Quarterly Revenue Report: In  progress.

• Social Distribution Impact Study: Released May 2016.

• Ad Blocking: Membership Survey: Released Feb 2016.

• Ad Blocking: Consumer Study: Released Dec 2015

• Economic analysis of data ownership: in progress.

• Brand impact study from attention/engagement: scoping.



59 press mentions/quotes 

14 speaking engagements

Media & Events To Date



Legal and Legislative Activity

• Jason Kint testified before House E&C Committee on media 
ownership rules; sat on FTC Cross Device Workshop panel

• DCN hosted a public event on ad blocking

• Participated in NTIA UAS Multi-Stakeholder Process

• Comments to the FCC

• Analysis of FCC rules on privacy and set top boxes

• Meetings with the FTC, Capitol Hill



2016 DCN Key Dates
February 1-3: 14th Annual Next: Summit (Miami) & Member Meeting

April 7:  Digital DC (6-8pm)

April 20: Mobile - Google AMP for Publishers (8-11am)

April 25: Ad Blocking Stakeholders Summit (12-5pm)

May 3-4: Board Dinner (6-9pm) & Board Meeting (9-1pm)

May 10:  Content Distribution - Content Everywhere (12-6pm)

May 16: Meet the Blockers (3:30-6:30pm)

June 23:  Tech - The Tech Behind the Business (12-6pm)

June 14: Policy - Legal & Legislative Day (Washington, DC)

July 14: Digital DC (6-8pm)

July 14: Editorial – Powerful Storytelling (12-5pm)

September 21-22:  Board Dinner (6-9pm) & Board Meeting (9-1pm)

October TBD: Digital DC (6-8pm)

November 15: Video - More Video More Money? (12-5pm)

November 30: Revenue - Power of Brands (12-5pm)

Note: All events in NYC unless 
noted. Current as of April 25, 
2016



• Opening Remarks 

• The State of Play on VPPA

• Website Accessibility Under the ADA

• EU Privacy Landscape

• Break

• Programmatic Ad Buying:  Pros and Cons

• Ad Blocking

• The Future for Trusted Advertising

2016 Legal and Legislative Day Agenda


