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Millions Of Consumers Rely On Ghostery To Control How They Are Tracked & 

Improve Their Digital Experience
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Ad-Light Has Improved The User Experience
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But Ad-Light Yet Tracker Heavy Isn’t The Answer
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Consumers Are Frustrated With Slow Speeds And High Costs

Source: The New York Times
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The Problem: Marketing Tech “Frankenstack”

Marketing Technology 
“Frankenstack” 

No Optimization
Platform

Source: (1) ChiefMarTec.com. (2) Amazon internal study 2013. (3) Radware internal study 2014. (4) Ponemon Institute & Ghostery 
Mixed Content Warnings Study – September 2014. (5) European Global Data Protection Regulation. 

Poor Online 
Experience

Lost Revenues & 
Higher Costs

Billions of dollars of lost 
revenue and increased costs
 Slow pages killing commerce 

and ad revenues2,3

 Data loss

 Security threats4

 Privacy compliance risks5

 Number of marketing 
technology companies doubled 
in 2015.1

 Complexity increasing with 
growth of mobile and IoT

+ +=

PERFORMANCE GOVERNANCE

SECURITY PRIVACY

Consumer frustration and 
mistrust from a miserable 
digital experience 
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Ghostery MCM Delivers Up to 164% ROI on Martech Investments
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PERFORMANCE

Improves Customer 
Experience

GOVERNANCE

Increases Operational 
Efficiency

SECURITY

Reduces Abandonment 
Rates

PRIVACY

Strengthens Global 
Privacy Compliance

+$6.2 million 
incremental revenue 

+$2.6 million
incremental revenue 

+$2.5 million
incremental revenue 

+$5 million
incremental revenue and saved 

legal costs

Business Result

10-25% improvement in 
page speed1

Up to 80% reduction in 
average time to resolution

Reduce abandonment rates on 
secure pages up to 60%2

Brand favorability up by 36%3. 
Avoid fines of up to 4% of revenue

Illustrative Annual Economic Impact - $500 million in global online sales and a $10 million digital marketing and technology budget

Value 

Proposition

Note: (1) Typical use case, Ghostery Case Study, 2015. (2) Ponemon Institute, 2014. (3) Dynamic Logic, 2010.

Private & Confidential | © 2016 Ghostery, Inc. All Rights Reserved



8

Ghostery Business Model Overview
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Proprietary Data

Library of 2,000+ Marketing 
Technology Vendors globally. 

Curated and regularly updated

Real user data from millions 
of global opt-in contributors

Ghostery Proprietary 
Database

Patented web analytics technology 
and IP portfolio

Business Solutions

Compliance technology powering 3+ 
billion ads daily for 300+ clients in 40 

languages. Opt-out lab powers 
enforcement of Ad Choices program

4.8 billion tag loads analyzed 
across 87 million pages weekly
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The Largest Businesses in the World Trust Ghostery
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Retail

13 of the Top 25 

Technology 

7 of the Top 10 

CPG

6 of the Top 10 

Travel

3 of the Top 15 

Financial Services

3 of the Top 10 

Publishers

3 of the Top 10 
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