Leveraging Your Brand

To create new value and future
revenue through a loyalty program

November, 2016













Most of our traffic
comes from SEO!









TWELVE STEP RECOVERY

The First step is admiting you have a problem.
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Creating real and direct
relationships with our
audiences will allow us to:

- Diversify revenue further away from traditional Ad Sales
- Create customer lifetime value that exceeds RPV

* Reduce our reliance on organic search traffic

* Further & deepen relationships with target marketers




We needed to change the
way we did things to build
value.




Before

* Focusing on
creating page
views, impressions
and visitors

 Measured by RPV

* This allowed us to
serve shopping

Now

e Focus on
converting visitors
to members

 Measured by LTV

e This allows us to
serve the shopper
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Owning the
Loyalty Loop

Discovery
Focused Content

Interest
Focused Content

Active

Episodic Evaluation

Decision
Enablement

Initial
Moment of

Consideration
Set Loyalty Purchase

Loop

Post Purchase
Experience
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Our Starting Point

Maritz's 4 Dimensional Loyalty Framework
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True Loyalty Cult Loyalty

Optimize the Experience Optimize the Tribe

"My connection to the brand goes beyond the offer.” *The brand reflects my personal identity.”
Passive Active
Inertia Loyalty Mercenary Loyalty
Optimize the Bamier to Exit Optimize the Incentive
“I'm only here because it’s too much trouble to go elsewhere ™ “I'm loyal because you pay me to be loyal.”
Transactional
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Our Opportunity

We already have audiences that have demonstrated true and cult loyalty
behaviors. Adding a tiered reward component to the relationship will

generate LTV and encourage those users to become advocates for our
brands & build value for Purch

Many of our audiences are episodic and have little brand affinity or loyalty
to us. Creating a value proposition that turns them from visitors to
members can lead them to becoming true and cult loyal users



Key Inputs
iInto Our Loyalty
Program Design




Build, Buy or Partner?










A2 .active jJunky
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TRADING POST

JOIN SHOP EARN COLLECT
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SIGN UP A = L J =
e “ale>]
Become an Active Junky Shop with Active Junky Earn cash back with Every 90 days we will
member for FREE by clicking "Shop Now" every purchase send you money

GET STARTED MORE INFO



https://vimeo.com/191677605
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Just like Purch can be short for
“purchase,” Perks is short for “perquisite,”
defined as "a thing regarded as a special
right or privilege enjoyed as aresult of
onhe's position,” making Purch Perks a

congruent play on words that works on
several levels

Purch
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“Perks” widely used in connection with
loyalty and rewards programs, therefore
consumers’ easy recognitionas to what the
program Is topically about
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General enough to continue being
relevant as we evolve our offerings
beyond cash back

Purch
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As a company we’ve been
predominantly focused on helping
people decide what to buy and/or
what product Is right for their
particular needs

Purch
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Purch Perks allows us to offer a
service that helps consumers:find the
products they want at the best value

Purch

parks
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Sign Up For Free And
Earn Cash Back On
Every Purchase.

Sign Up Free

How It Works

Popular in All Categories v

See All >

1% Cash Back

Perks Is not just a cash back
program — it’s a membership
program that includes cash back

Membership will also include:

1.
2.
3.

Exclusive deals & offers to members

Personalized newsletters by topic and brand

Integration of decision enablement content from our family of
brands into the Perks experience

Reward tiers for our most active & loyal customers
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Purch Perks Demo




PF"SChe r k S Stores  Deals  HowifWorks = SignUpforFree  Login Q

Sign Up For Free and
Earn Cash Back on
Every Purchase.

How It Works

Popular in All Categories v

Walmart (rewess  OLD NAVY

3% Cash Back 2.25% Cash Back 2% Cash Back

{iCoupoy

® o
deb %ATHLETA eBEACHBODY

2.5% Cash Back 3% Cash Back 5% Cash Back
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NEWS a RAMA

Earn Cash Back on
Every Purchase

Sign Up For Free

Popular in All Categories v

1% Cash Back

Shop Now

?b?sﬂep store

3% Cash Back

Stores Deals HowitWorks  SignUpforFree  Login Q Purch

o

2.25% Cash Back

Shop Now

THINKAS30

4% Cash Back

% Fanatics ® Skulicandy

5% Cash Back

3% Cash Back

Shop Now
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p erks Stores  Deals  How it Works

For

tom'sHARDWARE
Earn Cash Back on
Every Purchase

Sign Up For Free

Popular in All Categories v

( newegy

1% Cash Back 3% Cash Back 2.25% Cash Back

THINKIF3D ey  TigerDirect

4% Cash Back 5% Cash Back 3% Cash Back
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For

K ToplenReviews
Earn Cash Back on
Every Purchase

Sign Up For Free

1% Cash Back
Shop Now

KOHLS

2% Cash Back

Stores Deals How it Works

Walmart

3% Cash Back

Shop Now

kmart
2% Cash Back

SignUpforFree  Login Q rPurch

Jeb

2.5% Cash Back

4 Coupons

- Bags

18% Cash Back
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{ For .

- SPACE:
Earn,Cash,Back on
Every Purchase

Sign Up For Free

Popular in All Categories v.

BARNESCNOBLE THINKNiF3D QRO

2% Cash Back 4% Cash Back 4% Cash Back
Shop Now Shop Now

Trending Deals

BANANA REPUBLIC - Walmart
Cyber Event; 50% off  Black Friday Deals Start Now Take 20% off with code NOV20! 1 Cyber Monday Sale starts now! :
Everything (no exclusions). at Walmart.com! . Ends 11/30 Extra 33% off $100 or more!
alnl= DEALES

ndc Mandau!




Stores Deals How it Works
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Apparel Office Electronics Sports & Outdoors Computers Health & Beauty Kids & Family Travel Home & Gard:

Recommended

KOHLS Walmart K

kmart
2% Cash Back 3% Cash Back 2% Cash Back

B ©TARGET

18% Cash Back 3% Cash Back 3% Cash Back 1.5% Cash Back




parks

Congratulations nessig@purch.com

Walmart

' You're on your way to 3% Cash Back at Walmart on every product you buy

Thanks for being a Purch Perks member. Get cash back whenever you see the Purch Perks logo.

N sl




W GiftCards ~ % Registry&Lists ~  IJ WeeklyAds @ StoreFinder » & TrackOrders = CreditCard @ Help @ Grocery Pickup
Walmart > ;< gt |
o | o My Account ~ .
All Departments Cyber Monday Deals My Local Store  Pick it Up TODAY  Gift Guide

Get S10 Cash Back + 10% Cash Back on today's purchase! ‘ Click here »

Home > Appliances * Kitchen Appliances > Mixers & Attachments

KitchenAid Classic 4.5-Qt Stand Mixer, K45SS

4187 reviews Q&A By:KitchenAid Walmart #: 551635097

See pricein cart@

Actual Color : Choose an option

Quantity: 1 ~

iTg Add to List 7 Add to Registry

MONDAY

OUR BEST DEALS OF THE SEASON. e suppiis st

About this item
. 250 watts

¢  Planetary mixing action




i::) = |< S Stores Deals  Favorites  Dashboard

Dashboard

Previous Payout
$21.44

PAID 11/07/2016
See Details See Detaqils

Recent Orders

You don't have any orders yet.

Upcoming Payout Periods

PURCHASE PERIOD PAYOUT DATE
Oct1-Jan1 Feb?7
Jan1-Apr1 May 7

Apr1-Jull Aug 7

Recent Clicks

DATE STORE TRACKING NUMBER

11/28/2016 Walmart e40b87693fa940fab895
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Cash Back with
Every Purchase

A whole new way to save from the
folks who bring you ShopSavwy

Find Out How
Maybe Lutor

NEW ITEMS ADDED!

'SUMMER

SALE

ShopBop SALE
Just added!

NEW 1O SALE

e, Urban Outfitters
va) saLe
T Just added!

~ZDAILY DEALSLASHER

Dy et e Ove Duy Ony

: L

perks

15* OFF
HEADPHONES

+5% Cash Back

Ol EVENY PURCHALE
Pz
perks @

Best Buy SALE
Expires Today!

Wayfair SALE Patio Furniture Blowout -

Just added!

Target

Purch Parks

5165.99
+5% Cash Back

>




Results Since Launch
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We've far exceeded expectations
already in terms of new members,
engagement metrics and LTV KPIs

60% of new ShopSavvy users have
registered for Purch Perks

Averaging 4x Active Junky in new
members with ShopSavvy alone.
We'll exceed total AJ membership in
about six months

We are already creating enormous
future value for Purch through
expected LTV from our new members

Popular stores so far:
Newegg
Expedia
Staples
Walmart
Best Buy
Home Depot
Dell
Macy's
JC Penney
Old Navy



What’s next?




1. Progressively integrate & personalize
Purch Perks with our entire family of
brands

2. Continue to bulld the program & enhance
the user value proposition so that we can
iIncrease future LTV

Purch

parks

rurch



A Multi-Phase Loyalty
Program
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A multi-stage and phased approach will allow
our programs to evolve over time as program
KPIs prove opportunity with each of our
unique audiences

Some of our brands have elements of each
but aren’t yet connected in a program that
fully recognizes & rewards our customers

Over time we will connect all the dots with
Purch Perks
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Transactional

1

Mercenary Loyalty

Optimize Your Incentives
Points, Levels, Rewards

Cash back

Tiered cash back based
on spend

Added value on re-spend +
of cash back within
coalition network
Coupons

Deals

Sales

Special offers

Gift Cards

@ shopsavvy
A active junky

2

True Loyalty

Optimize Your Experience
Personalization, Gamification,
Surprise and Delight

Leaderboards

Badges

Invitations to special events
Giveaways

Single Sign-on across all
Properties

Mobile App personalization
based on ID

Points as currency

tom's guide
rPurchx

Relational

3

Cult Loyalty

Optimize Your Tribe
Values Expression, Rituals,
Social Connection

Dedicated communities
and forums

Exclusive member events
Exclusive benefits

tom'sHARDWARE
ANANDIECH



In Summary
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Purch Perks is a horizontal service layer that allows us to establish direct
relationship with our visitors

Focusing on LTV vs. RPV allows us to optimize for the relationship long term
VS. page yield now

Reduces dependency on search engines

Reduces dependency on traditional Ad Revenue sources

You can re-engage your new “members” outside your traditional site

We're Leveraging the power of our brands to create new revenue streams
while presenting real value to our audience

oarks



Phil Barrett

SVP, Marketing

Connect with me @phryl,

follow us @purch
and become a member at

purchperks.com




