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Advancing the Future of Trusted Content
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4 Observations about AMP

 fits DCN principles
» “open”

« Google

 ad blocking

Follow DCN at @dcnorg &
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5 Key Questions about AMP

« path to true open source?

« publisher and consumer balance?
« better world?

* how do we avoid messing up?
 Intersection with ad blocking and IA?

Follow DCN at @dcnorg o
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