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Everyone is measuring but most of the focus is
on what people did, not on the user experience, what
they were shown but they didn’t click.
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It requires bringing in information from many platforms
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It Opens Doors for Data Driven
Innovation

Taking data from just giving you metrics to making an
Impact



Understanding Experience

* Understanding what performed better: audience buys or content buys or combination

ONTY

| |
Healthy Fish and Seafood Recipes o

Browse healthy fish and 0"'6“1

tilapia and tuna from Food Network chefs an

0RO

seafood recipes using salmon, shrimp, halibut,
d Food Network Kitchen

WHAT'S HOT

30 Munute Meals “ Se9c

Diners. Drive-ins and Dives 3¢

»
H-WI-MSMMM\'

Healthy Fish and Seafood Recipes o

Browse heaithy fish and seafood recipes using saimon,

tilapia and tuna from Food Network chefs and Food Network Kitchen.

.
'Q‘

Robby Py Ft

ONTY

UP NEXI

0P06

Barefoot Contesss + 301230

Cake Wars s8¢
shrimp, halibut, TUNIGHI
WHAT'S HOT
| s Waideg Chmplenctty
a2 m
. .
p l .

AN




Understanding Performance

* And relaying performance back to advertisers.
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* Engagement is a compound representation of user interactions with your ads including fullscreen, pause, clicks, and rewind
* Industry totals will not appear on dashboard if there are less than three advertisers listed under that industry.



Driving to What Works

* Taking over your own recommendation algorithms for improved results

Desktop Organic CTR (based on visits)
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It Means...
* Data driven personalization for marketing efficiency
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It Means...

e Data driven insights to help sales
partnerships.

* Christmas and Thanksgiving planning starts 25 days in advance of
the holiday.

* Halloween is planned for the entire month of October.

* Our users plan for July 4t and Superbowl! about a week in
advance

* Valentine’s Day is planned about 2.5 weeks before.
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New Year's Diet Resolutions End Jan 29th
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It Means...

* Creating new products to better the experience and enhance utility.

Diced tomatoes
Jalapeno

Bell peppe

Tabasco

Ketchup



* Must consist of a flexible data framework.

* Can’t assume throwing everything in will deliver new
perspectives and insights- have a strategy in mind.

e Understand holes in the data and what the data means —
collection is a critical component.

* Be prepared for supplementing non-existent data.

* Be thoughtful on what to outsource versus not.



