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“No longer do distributors compete based upon exclusive

supplier relationships, with consumers/users an afterthought.

Instead, suppliers can be aggregated at scale leaving

consumers/users as a first order priority. By extension,

this means that the most 

important factor determining 

success is the user experience:
the best distributors/aggregators/market-makers win by

providing the best experience, which earns them the most

consumers/users, which attracts the most suppliers, which

enhances the user experience in a virtuous cycle.”

— Ben Thompson, Aggregation Theory

https://stratechery.com/2015/aggregation-theory/




How

https://easylist-downloads.adblockplus.org/easylist.txt

https://easylist-downloads.adblockplus.org/easylist.txt


PageFair, 2014

http://downloads.pagefair.com/reports/adblocking_goes_mainstream_2014_report.pdf


Why

● Malware / Viruses
● Page load time / Performance
● Auto-playing audio / video
● Privacy
● Placement / Existence



Who

● Desktop
● Mobile
● Tablet

● New
● Returning

● Social
● Search
● Referral
● Direct
● Email
● Other



Why
“Reducing page-load speeds 

has been and continues to be 

one of the top priorities, but 

there are parts of it that are not 

just about us but other partners 

in the ecosystem."

— Vox CEO, Jim Bankoff
AdAge, Sept 2015

http://adage.com/article/media/digital-native-publishers-deal-ad-blocking/300202/


2016

● Monitoring mobile
● Off-platform
● Performance
● Premium
● Prevention
● Private marketplaces,

First look, Header bidding


