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What Makes a Publisher Premium oberon

e Advertisers
e Distributors

e Consumers



#dcnlive

The Advertiser - what Makes a Publisher Premium @DCNorg
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Rob Norman — Global Chief Digital Officer GroupM  gpcorg
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The Distributor - what Makes a Publisher Premium @DCNorg
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The Consumer - What Makes a Publisher Premium @#Ddg,ﬂﬂig
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(Data from PageFair/Adobe 2015)
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