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Paid Content: Runner’s World Go
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Overview

• RW Go App provides all the 
tracking tools, expert 
knowledge, and motivation a 
user needs to accomplish their 
goal  

• Target users span from 
beginners to avid runners 

• Higher than average in app 
subscription conversion 



Paid Content: Rodale U
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Overview

• Immersive learning 
experience for consumers 
through paid online courses

• Each digital brand has 
contributed at least one 
course or challenge

• Currently 20 courses 
available

• Current pricing $10-50



Content and Commerce
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Overview

• Tighter integration of 
consumer products on brand 
sites

Overview

• Affiliate relationships for broad 
and niche products



Partnerships
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Thank you!

e: Beth.buehler@rodale.com


