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① Update on DCN

② DCN Member Video Stats

③ Accelerating Growth

Digital Content Next



Intelligence of a Think Tank with 
the Voice of a Trade Association

Digital Content Next





Advancing the Future of Trusted Content
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DCN estimate

- Declining CPMs
- Viewability
- Fraud
- Shift to Mobile

Display Ad Market Pressures Continue



An Accelerating Problem Opportunity

PageFair and Adobe. 2014 Adblocking Report.
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Sell Thru Rates – 2014
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#TBT



• Open always wins

• Your brand travels

• Eliminate friction

• Fulfill consumer needs

• Measurement matters

• Business terms always negotiable

#TBT – Accelerating Video Growth



① DCN is Growing

② Video Key to Success

③ We Learn Together

Summary


