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MRC Tells Ad Industry
It’s Okay to Use
Viewable Impressions

ADVERTISING AGE Marketers Can Now Buy
Internet Ads People
MRC Ends Gating Actually See
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New Era of Viewability
DIGIDAY



NEW YORK, NY (December 16, 2014) —
The Interactive Advertising Bureau

(IAB) today released the . gl
State of Viewability Transaction 2015

a position paper offering the digital
media and advertising industries
guidance on how to manage the
shift of dlgltal media’s “audience
currency” to 100 percent viewability.
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Publishers are optimizing for viewable impressions
Natural CPM increase
Evolution to best-in-class providers

Earning marketer’s trust



Verification
Companies

Deliver More Consistent
and Accurate Data

Fix Bugs

Increase Amount of
Inventory Measurable

Find a Solution for Viewable
measurement for Mobile
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