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Social Media Job Trends





6

Motion Pictures • Television • Digital Media • Video Games • Music • Theatre Books •

Touring • Live Entertainment • Branding • Production • Licensing Commercials •

Endorsements • Voiceovers • Speaking Engagements

MAJOR PRACTICE AREAS



And a unique intersection of transactions
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UTA’s Social Strategy Practice



In social media

One size 

does not fit all
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78% of teens 
between the ages of 
12-17 now own a cell 
phone. 

PewResearch, 

2013



SOCIAL
MEDIA
TODAY
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Each

Platform is

Different 

Treat 

Them 

Differently



Defining Your Voice
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Twi t te r Ins tagram



Defining Your Voice
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Facebook Ins tagram





Total Users Per Platform
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Quote

The best way to 
understand Snapchat 
Stories is to imagine a 
short and very 
personal TV show: 
directed, edited and 
starring you.
Nick Bilton
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Insight
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WhatsApp drives 18% of 
USA Today FTW’s sharing 
activity vs Twitter’s 13%.

Digiday



$OCIAL
MEDIA
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Sponsored Ads

Twitter
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Instagram

Sponsored Ads
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Sponsored Ads

Vine



Sponsored Ads
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NFL on Facebook
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Digital Talent and Formats



OstrowK@UnitedTalent.com
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Quote

A survey Variety
commissioned in July found 
that the five most influential 
figures among Americans ages 
13-18 are all YouTube faves, 
eclipsing mainstream celebs.
Susanne Ault, 

Variety 2014
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Don’t get lost in the weeds. 



Look at the bigger 

picture. 
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