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Soclal Media Job Trends

Job Trends from Indeed.com
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ONE OF THE WORLD'S
SREMIER LITERARY AND
TALENT AGENCIES

MAJOR PRACTICE AREAS

Motion Pictures « Television ¢ Digital Media * Video Games * Music * Theatre Books -
Touring * Live Entertainment ¢« Branding  Production * Licensing Commercials -
Endorsements ¢ Voiceovers * Speaking Engagements



And a unigue Intersection of transactions
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And a unigue Intersection of transactions

Corporations / Brands / Agencies / Consumer Lifestyle
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UTA’'s Social Strategy Practice




One size
does not fit all




/8% of teens
between the ages of
12-17 now own a cell
phone.

PewResearch,
2013
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Defining Your Voice

Anna Kendrick Follow

Letterman booked me on my first ever talk
show. Tonight we discuss doing drugs and
sex toys. He's the best.

@ annakendrick47

87339 likes

annakendrick47 My 3rd time hanging out
with Dave and we got into some pretty
personal shit. #5exToys You can watch on
cbs.com
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Defining Your Voice

Facebook

& Mindy Kaling

For Mindy lahiri's lool today, @salvadorperezcostumes shortened this
amazing Oscar de la Renta skirt suit and made me a matching purse to

~nm wwith it Arovie finhic By Alire 2 Milivia
go with it. Argyle tights by Alice & Olivial

Instagram

!qb mindykaling

38225 likes

mindykaling @salvadorperezcostumes put

me in Oscar today, and we shortened it and
he made a clutch out of the extra material.

Mindy Lahiri is the luckiest girl alive.
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Total Users Per Platform

You
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1.28 600 332 300
billion bllllon million million million
284 110 100
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STYLE DISRUPTIONS

Quote Be the Star of Your Own Snapchat Story

By NICK BILTON

The best way to
understand Snapchat

Stories Is to Imagine a

short and very
personal TV show:

directed, edited and
starring you.

Nick Bilton

" amasnal nramiica of cortal madia wae that 38 memicrkad raal Bfa QCitae Blo
Al Original promise of soctal media was that 1t mimicged real nfe, Sites iaKe
-~ - - T ..;.‘ Pp——— 3 — —~ S .‘;,- "¢ - -‘T-'ﬂ-‘- * a1y b .‘;. '1- - " -y -

Facebook, Twitter and Instagram offered places to capture and share vour

memories, but after usine them for several vears, I feel ike someone who




Insight

WhatsApp drives 18% of

USA Today FTW's sharing
activity vs Twitter's 13%.

Digiday







Sponsored Ads

n Rachel Zoe
4

Only the most glam outfit will do for a
Golden Globes screening..at home ;)

Twitter
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Sponsored Ads

@ juleshough

o~

26106 likes
juleshough 2015 resolution: get a flawless

shave! Achieved that this morning with the
new @qillettevenus Swirl razor... Pretty
much Obsessed!!! #moveslikenoother #ad

Instagram

m.'M
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Sponsored Ads

“¥ Marcus Johns

Mini golf on skates
'mxjx' on Snapchat for more. |spons|

Vine

follow me
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Sponsored Ads

o NFL

S
PLAYOMPS

Kam Chancellor HURDLES an entire O-Line. Twice.

But somehow misses the FG block. Twice.

Fresented by .

8.757.032 Views

Like - Comment - Share - ¢ 147,539 [1 6,256 & 28,440

NFL on Facebook
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Digital Talent and Formats




OstrowK@UnitedTalent.com




Quote

A survey Variety
commissioned In July found
that the five most influential
flgures among Americans ages
13-18 are all YouTube faves,
eclipsing mainstream celebs.

Susanne Ault,
Variety 2014

DCN Spee % | & BetheSta x 11115 ATT > Tony Re

; Editions: | U.S  + senin [ BN S
TV + DIGITAL + CONTENDERS + VIDEO DIRT + JOBS

FILM +

Sufvey: YouTube Stars More
Popular Than Mainstream
Celebs Among U.S. Teens




SURVEY: YOUTUBE STARS SHINE BRIGHTEST

Hollywood celebrities aren’t as appealing to U.S. teens — and it’s not even close

Smosh The Fine Bros. PewDiePie Steve Carell Seth Rogen Betty White
Survey Score: 93 Survey Score: 92 Survey Score: 92 Survey Score: 69 Survey Score: 68 Survey Score: 66

KSI Ryan Higa Paul Walker Vin Diesel Johnny Depp Daniel Radcliffe
Survey Score: 84 Survey Score: 81 Survey Score: 75 Survey Score: 65 Survey Score: 63 Survey Score: 61

Jenna Marbles Michelle Phan Ray Willlam Johnson
Surve;1 ire: 59 Survey Score: 39 Survey Score: 27

Jennifer Lawrence Shane Dawson Katy Perry
Survey Score: 74 Survey Score: 72 Survey Score: 70
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