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ANCHORED IN TELEVISION, 

AMPLIFIED ACROSS DEVICES

Television is an 

unparalleled reach and 

engagement vehicle

• But the definition of television has changed as consumption has 
migrated over time and across devices

• On demand views have grown 10 fold in the past 6 years

• More and more viewing is extending outside of the linear ecosystem

2007
80 million views on 

NBC.com

2014
Close to 1 

billion national 
television views 

across web, 
tablet, mobile, 

STB, Hulu and 
OTT devices

Platforms
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DIGITAL PLATFORM VIEWS: NBC

Digital FEP views by platform (NBC only)

Source: Adobe Analytics, Hulu Partner Portal, Rentrak, Xfinity



EVOLVING VIEWING & 

MEASUREMENT LANDSCAPE

Live Days 1-3 Days 4-7 Days 8+

Live TV

DVR

VOD

Desktop / Laptop

Mobile / Tablet

OTT
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No monetization

Nielsen C3 / C7

Dynamic Ad Insertion

Option
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THE TELEVISION SHIFT

Source:   Linear based on NMR, 9/22/14-11/23/14 and same weeks Yago, Total Audience P2+ with 1 min qualifier, excludes news, sports, includes specials and repeats, Percents

based on sum of telecasts, Alt platform data pulled on 12-8-14, limited to 35 days of viewing (where applicable) includes Full Episodes only, VOD beyond 3 days based on 

Rentrak, Online based on Hulu  (via Hulu portal) and NBC.com (via Omniture) via Media Morph (Parks & Rec 2013-2014 season)

Audiences continue to build over time and across platforms, pushing more and more exposure opportunities outside of 

the traditional environment – a unified expression of Total Audience is therefore critical to understanding the entire 

landscape of viewing

Live DVR VOD Digital
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THE POWER OF ALL SCREENS

The combination of exposures across all touchpoints and experiences yields substantial lifts in branding metrics, 

influence and conversion, and bolsters the overall TV effectiveness
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Aided Ad Awareness Overall Brand Opinion Purchase/Usage Consideration Talk to someone I know about it Check out the brand’s website Check out the brand on social media

TV Only TV + Online Multiplatform

152 198100
Increased interest in brand 

due to TV integration 
TV Only 

Viewers

TV + Online 

Viewers

Multiscreen 

Viewers

Source: Latitude Multi-Platform Study


