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We Share One United Goal
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Growing Time and Revenue

① Obstacles In Our Way

② What Will It Take

③ How Digital Content Next Can Help
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Display Ad Market Pressures Continue
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Industry (IAB)

DCN estimate

- Declining CPMs
- Viewability
- Fraud
- Shift to Mobile
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Business Model Innovation
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Advancing the Future of Trusted Content
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Exclusively Serving Content Companies



#DCNlive @jason_kint

Building Influence Across Industry

① Transparent

② Smart

③ Aggressive
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Last Year: 20+ Op-Eds
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Changing False Narratives
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We’re Responding Quickly
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Summary

① DCN is Shaping the Future

② Trust Drives Opportunity 

③ Together We Can



① Engage

② Exchange

③ Extend
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